December 8, 2006

From:  Lilia Mayer/ Physician Office, Virginia Health Quality Center

To:  QIO staff/ Underserved Task, 1D2

Re:  Research to find out what has worked for you; what hasn’t; and barriers we can discuss during December 20th’s Underserved CoP call.

QIOS have conducted many kinds of marketing campaigns to recruit for 1D2.  What has worked for you?  (Circle/rank in order of success: 1= least helpful  to 5= Extremely helpful)

Targeted Mailings: 1…2…3…4…5

Phone Calls:  1…2…3…4…5

Email/Promotional:  1…2…3…4…5

Email/Individual solicitations:  1…2…3…4…5

Conferences:  1…2…3…4…5

Workshops using ThinkCulturalHealth curriculum:  1…2…3…4…5

Electronic Flyers and other marketing materials:  1…2…3…4…5

Newspaper articles/ press releases:  1…2…3…4…5

Networking with stakeholder & referrals:  1…2…3…4…5

What materials have you used and found most useful?  (Rank in order of success: 1= least helpful  to 5= Extremely helpful)

Letters/ our copy:  1…2…3…4…5

Letters/ taken content/copy from other QIO materials:  1…2…3…4…5

Brochures/we designed:  1…2…3…4…5

Brochures/copied from other QIO designs:  1…2…3…4…5

Flyers/ we designed and wrote copy:  1…2…3…4…5

Flyers/ used other QIO designs and copy:  1…2…3…4…5

Eblasts/ our design and copy:  1…2…3…4…5

Eblasts/ used other QIO designs and copy:  1…2…3…4…5

Articles/ press releases/ our design and copy:  1…2…3…4…5

Articles/ used other QIO designs and copy:  1…2…3…4…5

QIO Facilitator’s Guide:  1…2…3…4…5

What barriers impede your recruitment?

Gatekeepers:  1…2…3…4…5

Voicemail / physicians don’t call back:  1…2…3…4…5

Email/ physicians/contacts don’t’ reply:  1…2…3…4…5

Call practices, but physicians are seeing patients:  1…2…3…4…5

Send letters, but receive no reply:  1…2…3…4…5

Send faxes, but receive no reply:  1…2…3…4…5

Message (Cultural Competency/ CLAS Standards) is hard to condense: 1…2…3…4…5

Message intended for physicians is filtered by receptionist/ gate-keeper: 1…2…3…4…5

What barriers impede completion of ThinkCulturalHealth:

Competition from other curricula/ other topics:  1…2…3…4…5

Competition from other organizations/ other products-cultural competency:  1…2…3…4…5

Competition from other web-based training/curricula: 1…2…3…4…5

Length of time it takes to go through modules:  1…2…3…4…5

Topic does not resonate with target audience:  1…2…3…4…5

Fear/learning about cultural competency leads to more work and less income:  1…2…3…4…5

Resistance to awareness about the need to adapt to changing demographics: 1…2…3…4…5

Assumption that physician is already a practicing expert in CC:  1…2…3…4…5

Other barriers:

Question or suggestion: 
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